

KAY JEWELRY STORES, INC. 

‘ * ’ • ’ • 4 , ‘ ‘ ' 
f • • . * 

• Celebrating fifty years of service 


-L 


. to America, Coast-to-Coast 

















TO THE 

STOCKHOLDERS 


CECIL D. KAUFMANN 
President 









I am pleased to report on the conclusion of a successful 
year. 

In 1916, the first Kay Jewelry Store was opened in 
Reading, Pennsylvania. It was the nucleus of the 
development of the current chain. Kay is now comprised 
of 181 units throughout the United States, plus 27 associated 
stores in California. This includes 21 high fashion women's 
apparel stores which represent a new merchandising di¬ 
rection and diversification for us. Although the purchase 
of the Tweed Shops represented a new step for us, they 
include definite, basic criteria which have fundamental 
importance; namely, a high quality product line, expand¬ 
ing sales volume, competent management, as well as profit¬ 
ability. These ladies stores, in addition to 11 Kay Jewelry 
Stores now on the drawing board, indicate an additional 
form of expansion. The Tweed Shops operate entirely for 
cash; thus there will be no increase in our accounts re¬ 
ceivable through this venture. 

The purchase of Leon Levi, Inc. of Baltimore, a jewelry 
acquisition, we believe should produce from $3,000,000 
to $3,500,000 which will be added to our annual volume. 

This company has always endeavored to maintain stores 
where customers can shop with complete confidence and 
where sound values can be obtained. In our training pro¬ 
grams we have indoctrinated our employees in the concept 
that the customer is of utmost importance, and that cus¬ 
tomer confidence and recommendation is the cornerstone 
of progress. 

In the 12 months ended February 28, 1966 we attained 
a new record volume of $39,497,881. Before provision for 
income taxes, we earned $2,079,114, and $1,307,114 after 
tax provisions. On the 605,479 shares outstanding Febru¬ 
ary 28, 1966 we earned $2.16 per common share, and ad¬ 
justing for the 5% stock dividend paid on March 15, 1966, 
our earnings were $2.06 this year. These figures compare 
with 1964-1965 of $774,517 or $1.28 a share ($1.22 adjusted 
for the 5% stock dividend) on gross income of $35,258,415. 

The fiscal year ended February 28, 1965 included the 
operation of the Rudolph Jewelry chain for six months. The 
February 28, 1966 figures include the Tweed Shops from 
November 1, 1965, and the Leon Levi store from Decem¬ 
ber 1, 1965. 

During the year we continued progress in the program 
of upgrading, even higher, our products and our public 
image. We achieved this by greater fashion and style con¬ 
sciousness, and by elevating the quality of our advertising 
and merchandising. The same was done with Rudolph 
stores. 

Our advertising expenditures were comparable with the 
prior year, but having continued our program of upgrading 
the quality and fashion in our merchandise and our ads, 
we believe we created a greater impact than in earlier pe¬ 
riods. This has undoubtedly changed the mix of our sales 
and resulted in a greater net profit. 

Through its automation, our Accounting Department is 
aiding us considerably, among other things, in more 
minutely controlling the flow of merchandise and its re¬ 


placement. This could possibly result in lesser inventory 
per unit and more expeditious replacement. 

Quite naturally, as we have expanded, our management 
capability has grown. During the year we added two mem¬ 
bers to our Board of Directors: Harry A. Watkins, Vice-Pres¬ 
ident of Bankers Trust Company, and Dr. Reavis Cox, 
Professor of Marketing, University of Pennsylvania. They 
have already commenced their contributions from their vast 
experience. 

As a result of the growing earning power of the Com¬ 
pany, the Directors, at their January 1966 meeting, increased 
the cash dividend from 50 cents annually to 72 cents a 
share payable in quarterly instalments of 18 cents a share. 
They also approved payment of a 5% stock dividend, re¬ 
flecting the Board's belief that the Company's shareholders 
are entitled to participate directly in our improved earnings. 

We experienced a reduction in accounts receivable and 
a higher proportion of our increased sales were to cash 
customers. Both of these factors combined to increase our 
cash flow. This resulted from the improvement of our prod¬ 
uct line which is tending, more and more, to appeal to 
the great middle group of American buyers. 

During 12 months prior to February 1966, we opened 
nine Kay Jewelry Stores, two Tweed Shops, and one jewelry 
department. There are now 11 Kay Jewelry Stores on the 
drawing board, which will probably be opened in 1966. 
Furthermore, the Tweed Shops, in an expansion program, 
have six commitments for opening. We anticipate additional 
fine units in jewelry departments of a leading national 
department store. 

We are proud to announce that October 1966 will mark 
the completion of 50 years of our operation. We have some 
very exciting plans for celebrating our Golden Anniversary 
in business, including added advertising in national media 
and other ideas incident to such a celebration. 

In summary, 1965-1966 was a stimulating year. After 50 
years of service, we believe we are functioning on a dynam¬ 
ic, aggressive, expanding basis with confidence and empha¬ 
sis on the future. In the year just ended, the economy 
of our country was vital and expanding, in which more 
people had more money to spend. A further aid was the 
removal of the excise tax on our type of products. 

In the current fiscal year commencing March 1, we can 
foresee nothing to reduce our expectant increased profit 
position. Because of the established stores, the current ac¬ 
quisitions and the new units contemplated, we are facing 
this period with enthusiasm and are quite hopeful that at 
this time next year I will be able to report to you the con¬ 
clusion of another record period. 



Cecil D. Kaufmann, 

May 12, 1966 President 
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FINANCIAL HIGHLIGHTS 


Fiscal Year Ended February 28 ,1966 


1966 


Gross earnings .$39,497,881.. 

Net earnings, before income tax. 2,079,114.. 

Federal income tax. 772,000.. 

Net earnings. 1,307,114.. 

Number of shares outstanding at 
the end of the year. 635,744*. 

jjc 

Book value per share. $21.46. . 

Net earnings per share. 2.06.. 

Number of retail units open at the 
end of the year. 181 .. 


1965 


$35,258,415 

1,204,517 

430,000 

774,^17 

605,479 

20.93 

1 . 22 * 

149 
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* Adjusted to reflect 5% stock dividend to be issued March 15, 7966. 


































Graphic representation showing Kay Jewelry Stores Inc. 
operating expenses for the past year. 

PERCENTAGE ON EACH SALES DOLLAR 



February 28 ,1966 

64 . 7 % 

Occupancy, cost of 
goods sold and other 
operating expenses. 


20 . 7 % 

Total wages paid 
7 . 7 % 

Advertising expenses 

3 . 6 % 

Taxes 


3 . 3 % 


PROFIT 

















Kay Jewelry Stores, Inc. Acquire 
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Tweed Shops 


While Kay Jewelry Stores' main business is 
selling jewelry to all America, on October 31, 
1965 they purchased an exclusive chain of 
high fashion, ladies casual sportswear shops 
named Tweed Shops. Nineteen stores were 
acquired on this date and two more Tweed 
Shops have opened since then. Messrs. Ben¬ 
ton J. Pumpian and Joseph E. Miles are the 
two capable young executives who head the 
21 Tweed Shops. 


JOSEPH E. MILES 
General Manager 


BENTON J. PUMPIAN 
General Manager 






CHARLES WAISSMAN 
Diamond and Watch 
Buyer 



EDWARD SHELLER 


Advertising Manager 




JAMES H. LEVI 
Vice President 
Leon Levi, Inc. 




SIGMUND HOLTZMAN ROLF KRUG 

General Manager General Merchandise 

Manager 



Kay acquires one of the largest 
Single Volume Stores in America 

On Dec. 1,1965, Kay Jewelry Stores, Inc. acquired 
Leon Levi, Inc., a jewelry operation that has 
served the people of Baltimore, Maryland for over 
60 years. It is one of the nation's largest single 
jewelry operations in volume of business and 
advertising. 















CALIFORNIA 

Buena Park 
Burbank 
Canoga Park 

Hayward 2 
Lakewood 
Long Beach 
Los Angeles 2 
Oakland 
Redondo Beach 
>acramento 3 
San Diego 3 
San Francisco 
San Jose 2 
San Leandro 
San Mateo 
Sunnyvale 
Van Nuys 
West Covina 
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Kay Jewelers 
Serving America 
from coast-to-coast 




O 


During the past fifty golden years, Kay Jewelry 
Stores, Inc. has grown into an organization of 
national stature and important potentialities. 
We express our appreciation to all our cus¬ 
tomers, shareholders, Directors and staff who 
have helped us achieve our present situation and 
pledge our finest efforts in the years to come. 
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Celebrating fifty years of serving the pL 


)lic across America, 
with the finest 




















Kay Jewelry Stores, Inc. and their associated 
stores are located in the following cities 
from coast to coast. 



Quincy 
Salem 
Springfield 
Waltham 
Westfield 
Worcester 
NEW JERSEY 
Audubon 
Cherry Hill 
Jersey City 2 
NEW YORK 
Albany 2 
Amsterdam 
Auburn 
Batavia 

Binghamton 2 

Bronx 

Brooklyn 2 

Buffalo 

Endicott 

Fulton 

Glens Falls 

Gloversville 

Hudson 

Ithaca 

Jamaica, L.I. 

Jamestown 

Kingston 

Latham 

Middletown 

New York 3 

Norwich 

Oneonta 

Oswego 

Port Jervis 

Poughkeepsie 

Rochester 4 

Rome 

Syracuse 3 

Troy 

Utica 2 

Valley Stream, L.I. 

Watertown 

Wellsville 

NORTH CAROLINA 

Charlotte 3 
Fayetteville 
Greensboro 2 
Winston-Salem 2 


Birmingham 
CONNECTICUT 
Hartford 
New Britain 
Norwich 
Waterbury 
DELAWARE 
Wilmington 
DISTRICT OF 
COLUMBIA 
Washington 7 
FLORIDA 
Fort Myers 
Jacksonville 
Lakeland 
Leesburg 
Palatka 
Sarasota 
Winter Park 
GEORGIA 
Athens 2 
Atlanta 4 
Decatur 
Marietta 
ILLINOIS 
Peoria 
Springfield 
INDIANA 
Evansville 2 
Fort Wayne 2 
Hammond 
Indianapolis 5 
KENTUCKY 
Louisville 4 
Pleasure Ridge Park 
MARYLAND 
Baltimore 8 
Hagerstown 
Hyattsville 2 
Wheaton 
MASSACHUSETTS 
Boston 
Brockton 2 
Greenfield 
Lawrence 
Lynn 

New Bedford 
North Adams 


OHIO 

Akron 
Cleveland 
Columbus 5 
OKLAHOMA 
Duncan 
Midwest City 
Oklahoma City 3 
Shawnee 
PENNSYLVANIA 
Allentown 
Greensburg 
Indiana 
Johnstown 
King of Prussia 
Lancaster 
McKeesport 2 
Monroeville 
Pittsburgh 7 
Plymouth Meeting 
Reading 2 
York 

RHODE ISLAND 

Providence 

TENNESSEE 

Alcoa 

Chattanooga 2 

Clarksville 

Knoxville 

Madison 

Nashville 

Oak Ridge 

TEXAS 

Abilene 2 
Corpus Christi 2 
Lubbock 
Odessa 
Sherman 

VERMONT 

Rutland 

VIRGINIA 

Alexandria 

Arlington 

WEST VIRGINIA 

Charleston 

Huntington 


merchandise...at the most reasonable prices. 
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executive headquarters 

KAY JEWELRY STORES, INC. 

The executive offices in Washington, D.C. house our complete manage¬ 
ment staff, in addition to all Officers and Directors. Our staff consists of 
Divisional General Managers and Supervisors, Accounting Department, 
Advertising Department, Buying Offices, Legal Division, Personnel and 
Real Estate Departments, as well as Engineering offices. 




























Introducing our Executive Staff. . . 


DIVISIONAL GENERAL MANAGERS 



SAUL FELD HOWARD A. JOFFA 


MORRIS NUSSBAUM 



MELVIN R. RUDOLPH EDMOND J. TAYLOR 


ADVERTISING DEPARTMENT 



HAROLD G. SCHRAGER 
Assistant to the President 



FRANK C. HAMILTON 
Personnel Director 



jOEL S. KAUFMANN 
Treasurer 



jOSEPH M. WHITWORTH 
Engineering Design and 
Construction 



TED GALENTINE 
Director of 
Creative Advertising 



ARMAND O. MICHAUD 
Director of Advertising 
Production 


LEGAL DEPARTMENT 



SIMON HIRSHMAN JAMES R. STONER 

Secretary and Counsel Counsel 

























Supporting operations . 


FAIRFAX DISTRIBUTING AND 
MANUFACTURING COMPANY 

All buying and merchandising functions of Kay 
Jewelry Stores are the complete responsibility of the 
Fairfax Distributing Co., Inc., ably headed by Mr. 
Glenn W. Stangeland. He is assisted by six buyers, 
each a specialist in his own field. A 12,000 square 
foot warehouse, under the supervision of Mr. George 
A. Reichhardt, processes 1,500 orders a week and 
receives all incoming merchandise. 




rz . 

—■ 

V 


GLENN W. STANGELAND 
General Merchandising 
Manager 


AUTOMATED INVENTORY 
CONTROL 

Substantially all wholesale inventory has now 
been placed on magnetic tape, so that we now 
have complete control of the whereabouts and 
historical movement of all commodities. Con¬ 
trol is centered at our headquarters building 
in Washington, D.C., under the direction of 
Mr. Donald E. Hudson. 


12 






























in the Washington metropolitan area. 





EDMUND J. HEINLY 
Manager of Display Production 


KAY DISPLAY 

Our Display Division is located at 84 South 
Early Street in Alexandria, Virginia, where Mr. 
Edmund J. Heinly and his highly skilled crafts¬ 
men produce all of our attractive window plat¬ 
forms, point-of-sale displays, and window 
banners. Creative designing of the various com¬ 
ponents is done at our Washington, D. C. 
headquarters under the supervision of Ted 
Galentine, Director of Creative Advertising. 



JAMES S. BUGG 
Executive Vice President, 
Fairfax Industries 


FAIRFAX INDUSTRIES 
SPECIAL PRODUCTS DIVISION 

Our Special Products Division is responsible 
for manufacturing and distributing home clean¬ 
ing systems which are sold directly to the con¬ 
sumer through franchised distributors from 
Puerto Rico to Hawaii. 
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KAY JEWEL 

Consolidated Balance Sheet 


ASSETS 


CURRENT ASSETS: 

Cash. 

Accounts and notes receivable (Note D): 

Customer instalment balances (a portion of 

which is due after one year). 

Trade accounts and notes. 

Less allowances for doubtful balances. 

Merchandise inventories, at the lower of 
cost or market, as determined principally 

by the retail inventory method. 

Prepaid expenses. 

TOTAL CURRENT ASSETS. 

OTHER ASSETS: 

Investments in, and advances to, associated companies 

(Note A). 

Cash surrender value of insurance on lives of officers.. 

Unamortized discount on 5V2% note. 

Cost in excess of net assets of businesses acquired 

(Note B). 

Miscellaneous. 

PROPERTY AND EQUIPMENT—at cost: 

Land. 

Building and building improvements . 

Leasehold and leasehold improvements. 

Furniture and fixtures. 

Automobiles. 

Less accumulated depreciation. 


See notes to financial statements 


RY STORES, INC 

— February 28, 7966 


$17,380,310 

893,948 

$18,274,258 

1,051,600 


$ 350,322 

306,747 
53,900 

1,352,435 

189,731 


$ 50,000 

337,602 
1,679,727 
2,594,617 
7,591 
$ 4,669,537 
2,171,515 


$ 931,761 


17,222,658 


11,775,017 

194,934 

$30,124,370 


2,253,135 


2,498,022 

$34,875,527 




































and Subsidiary Companies 


LIABILITIES AND STOCKHOLDERS' INVESTMENT 


CURRENT LIABILITIES: 

Notes and loans payable (Note D): 

Commercial finance company. 

Current portion of long-term debt... 

Dividends payable. 

Trade accounts payable. 

Accrued salaries and interest. 

State income taxes. 

Deferred federal income taxes (Note C) 

Other taxes. 

TOTAL CURRENT LIABILITIES 


LONG-TERM DEBT (Note D): 

5V2% note payable, less current portion.$ 2,900,000 

Mortgage payable, less current portion (Note G). 180,618 

5V2% subordinated debenture bonds. 2,115,000 


MINORITY INTERESTS IN SUBSIDIARY COMPANIES: 

Preferred stock . $ 429,332 

Common stock and surplus . 1,070,372 


STOCKHOLDERS' INVESTMENT: 

Capital stock, par value $1 per share (Note E): 
Authorized, 1,000,000 shares 
Issued, 734,147 shares (including 30,265 shares to be 
issued as 5% stock dividend on March 15,1966) 


less 98,403 shares held in treasury...$ 635,744 

Additional paid-in capital. 10,751,372 

Retained earnings (Note D). 2,258,297 


5ee notes to financial statements 


$ 8,101,431 
357,803 
108,947 
1.825,644 
493,101 
111,983 
3,087,402 
448,481 
$14,534,792 


5,195,618 


1,499,704 


13,645,413 

$34,875,527 
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KAY JEWELRY STORES, INC. 


Consolidated Earnings—Year Ended February 28, 7966 


INCOME: 

Net sales (including $1,692,355 to associated 

companies) . $36,778,503 

Service fees, dividends, interest, and other income... 2,719,378 

$39,497,881 

COSTS AND EXPENSES: 

Cost of sales (including buying and occupancy 
expenses).$23,610,935 

Administrative, publicity and selling expenses. 12,901,740 

Interest expense. 843,020 

Earnings applicable to minority interests in sub¬ 
sidiary companies. 60,676 

Other. 2,396 37,418,767 

EARNINGS BEFORE TAXES ON INCOME. $ 2,079,114 

Provision for deferred federal income taxes 

(Note C). 772,000 

NET EARNINGS. . $ 1,307,114 


See notes 
to financial 
statements 























and Subsidiary Companies 


Consolidated Retained Earnings—Year Ended February 28, 7966 


Balance, March 1, 1965. $ 1,941,006 

Add net earnings for the year. 1,307,114 


$ 3,248,120 

DEDUCT: 

Cash dividends—55V2 cents per share.$ 335,909 

5% stock dividend — 30,265 shares to be issued 
March 15,1966—at fair market value on date of 

declaration, January 25,1966. 653,914 989,823 

Balance, February 28, 1966. $ 2,258,297 


Consolidated Additional Paid-In Capital— Year Ended February 28, 7966 


Balance, March 1, 1965... $10,127,723 

Add excess of market value over par value of shares 

to be issued as stock dividend. 623,649 

Balance, February 28, 1966. . $10,751,372 


See notes 
to financial 
statements 
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statements of Kay Jewelry Stores, Inc. and its majority-owned subsidiary companies. 


A. Investments in, and advances to, associated companies: 

The items included under this caption consist of loans ($88,660) and investments ($261,662) in the capital stock 
of 10 associated store corporations. The unaudited equity in the net assets of these store corporations amounted to 
approximately $394,000 at February 28, 1966. 

B. Cost in excess of net assets of businesses acquired: 

The Company has made certain acquisitions which have been accounted for as purchases. In the opinion of 
management there is no present indication that the excess of cost over the related net assets acquired has a limited 
or readily determinable life and, in accordance with generally accepted accounting principles, such excess is not being 
amortized. 

C. Federal income taxes: 

Gross margin on instalment sales is taken into income at the time the sales are made, that is, on the accrual basis. 
Provision for federal income taxes is made on such gross margin, including that portion deferred for federal income tax 
purposes. In determining the federal income taxes applicable to deferred gross margin, loss carry-overs are taken 
into account. 

No federal income tax payment will be required in connection with the consolidated tax return which will be 
filed for the year ended February 28, 1966, after giving consideration to prior years'accumulated losses of companies 
included in the consolidation. 

For the year ended February 28, 1966, deferred federal income taxes applicable to instalment sales have been 
classified as a current liability. In prior years, such taxes were classified as a non-current liability. 

D. Notes payable and long-term debt: 

The 5V 2 % note payable is due in equal annual instalments of $350,000. This note and the notes payable to the 
commercial finance company are secured by an assignment of all accounts and notes receivable. The loan agreements 
contain certain limitations relative to, among other things, the payment of cash dividends, purchase of the Company's 
capital stock, maintenance of consolidated current assets, as well as the maintenance of a ratio of customers' accounts 
receivable to outstanding notes payable. The amount of retained earnings of the Company available for dividends at 
February 28, 1966 was approximately $1,053,000. 

The mortgage payable, with interest at 4*/2%, on land, building and building improvements is due in quarterly 
instalments of $4,063 on account of principal and interest until maturity in 1976. 

The 5V2% subordinated debenture bonds are due as follows: 

$1,315,000 in twelve equal annual instalments beginning September 1, 1968. 

$800,000 in twelve equal annual instalments beginning December 1, 1969. 








and Subsidiary Companies 


E. Stock options and warrants: 

The Company has granted five-year options to purchase 26,250 shares of the Company's capital stock to the 
President of the Company. The option price is $9.43 a share, 110% of the market price at the date of grant, July 13, 
1962. All such options to purchase shares are currently exercisable. 

On October 15, 1959, the Company adopted a restricted stock option plan for the benefit of employees. Under 
this plan, 36,750 shares were reserved for issuance at a price not less than 95% of the market price at the date of 
grant. On September 23, 1964, five-year options to purchase 10,500 shares were granted at $10.35 a share, the market 
price at the date of grant, exercisable to the extent of 2,100 shares to September 23, 1966 and fully exercisable there¬ 
after. On December 2, 1965, five-year options were granted on the remaining 26,250 shares, at the market price of 
$17.14 a share, of which 5,250 are exercisable on December 3, 1966 and the remainder one year thereafter. 

On December 2, 1965, the Board of Directors granted options to employees to purchase an additional 13,125 
shares of the Company's stock, subject to approval of the stockholders. These options were granted at the market price 
of $17.14 a share, and become exercisable to the extent of 2,625 shares on December 3, 1966, with the balance 
exercisable on or after December 3, 1967. 

All of the above figures have been adjusted for the 5% stock dividend to be issued March 15, 1966. 

F. Long-term leases: 

The Company leases store properties used in its regular operations. Rent expense under such leases during the 
year ended February 28, 1966 amounted to $1,635,000. Of this amount $1,516,000 represented minimum annual rentals 
and the balance represented additional payments based primarily on sales. 

The average minimum annual rental on a consolidated basis by five-year periods for the succeeding fifteen years 
are approximately as follows: $1,127,000 in 1967-1971, $423,000 in 1972-1976, and $101,000 in 1977-1981. There are 
no leases which extend beyond this period. 

In addition, on most leases the Company pays taxes, insurance and maintenance costs. 

G. Contingencies: 

In connection with an examination by the Internal Revenue Service, certain federal income tax deficiencies have 
been proposed which would substantially exceed amounts provided therefor. In the opinion of the Company and 
its legal counsel, the amount ultimately found to be owing will not materially affect the financial status of the Company. 

1328 Realty Co., Inc., a wholly-owned subsidiary of Kay Jewelry Stores, Inc., is primarily liable for the mortgage 
in the amount of $376,842 on land, building and building improvements leased to the parent Company under a lease 
expiring in June 1978. This property is owned as a joint venture by 1328 Realty Co., Inc. and Kay Jewelry Stores 
Pension Trust. 

The Company is a defendant in a lawsuit in connection with a lease. In the opinion of the Company and its legal 
counsel, the lawsuit is without substantial merit and the amount of liability, if any, will not materially affect the financial 
status of the Company. 
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TOUCHE, ROSS, BAILEY & SMART 


815 CONNECTICUT AVENUE, N.W. 
WASHINGTON, D. C. 20006 


May 9, 1966 


Stockholders and Board of Directors 
Kay Jewelry Stores, Inc. 

Washington, D. C. 


We have examined the consolidated balance sheet of Kay Jewelry 


Stores, Inc. and subsidiary companies as of February 28, 1966, and the related 
consolidated statements of earnings, retained earnings and additional paid-in 
capital for the year then ended. Our examination was made in accordance 
with generally accepted auditing standards, and accordingly included such 
tests of the accounting records and such other auditing procedures as we 
considered necessary in the circumstances. 


In our opinion, the financial statements referred to above present 


fairly the consolidated financial position of Kay Jewelry Stores, Inc. and 
subsidiary companies at February 28, 1966, and the consolidated results of 
their operations for the year then ended, in conformity with generally 
accepted accounting principles applied on a basis consistent with that of the 
preceding year. 



Certified Public Accountants 











KAY JEWELRY STORES, INC. 

1328 New York Avenue, N.W. 

Washington, D.C. 


DIRECTORS 

DR. REAVIS COX 
(Prof, of Marketing, U. of Penna.) 

MARK A. FREEDMAN 

BENJAMIN B. GOLDING 

SIMON HIRSHMAN 

CECIL D. KAUFMANN 

DONALD J. KAUFMANN 

JOEL S. KAUFMANN 

BARTLETT PINKHAM 
(Associate: Allen & Co., New York, N.Y.) 

MELVIN RUDOLPH 

HAROLD D. TRATTNER 

HARRY A. WATKINS 
(Vice President, Bankers Trust Co., New York) 


OFFICERS 

CECIL D. KAUFMANN, President 
BENJAMIN B. GOLDING, Vice President 
JOEL S. KAUFMANN, Treasurer 
SIMON HIRSHMAN, Secretary 

Auditors: 

TOUCHE, ROSS, BAILEY & SMART 
Washington, D.C. 




Stock Listing 

AMERICAN STOCK EXCHANGE 


Transfer Agents 

AMERICAN SECURITY & TRUST CO., Washington, D.C. 
BANKERS TRUST CO., New York, N.Y. 


Registrars 

NATIONAL SAVINGS & TRUST CO., Washington, D.C. 
FRANKLIN NATIONAL BANK, New York, N.Y. 

Date of Annual Meeting 

SEPTEMBER 28, 1966 

Notice of time and place will be sent to all stockholders 
at a future date. 









HOW TO BUY A DIAMOND 

Naturally, you will want the very finest and loveliest 
you can afford. A trusted jeweler can guide you in the 
selection of color, clarity, cutting and carats, as these 
determine the value of your diamond. 




enchantment... brilliance... 

and enduring beauty... in 

DIAMONDS 


that never lose their intrinsic value... 

... that never lose their 
power to delight and bring joy... 


i 



You may return your purchase within sixty days 


Vz carat 
(50 points) 
$100 to $1000 


1 carat 
(100 points) 
$249 to $2000 


2 carats 
(200 points) 
$600 to $5000 


and have al] your money refunded. 
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Prices vary according to quality. 











...and the discerning... 



one of the finest watches in the world 

since 7797 


PAUL BREGUETTE 


One of the few in the world 
with a minimal time variation 
of 5 to 8 seconds a week . . . 
Created by the finest Swiss 
technicians to the highest 
standards of accuracy and 
precision. 


unconditionally guaranteed for five years 


All Paul Breguette watches will be kept in excellent 
running order and all broken, worn and defective 
parts will be replaced at no cost to the original 
purchaser for five years from date of purchase. 
Naturally, there will be no charge for the labor. 


Our 

Golden 

Anniversary 



d ! 
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Covered watches custom designed 

# . ▼ 

Paul Breguette Watch Co. 

Original jewelry created by Hammerman Bros. Inc. 











